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In recent years, China has saw a great number of cases of self-innovation 
enterprises and enterprises which borrowed advanced experience from abroad in 
its rapid development. A few emerging industries appear during the process, but it 
also brings problems, including legal system construction’s lag-behind of fast 
growing economy, industry regulation after crisis exposed, and enterprises always 
in shortage of legal system and absence of supervision. Based on the actual 
situation of China, it is practically meaningful to see how corporations behave 
when facing the lack of external control and supervision. This thesis explores 
weather and how corporation undertakes responsibility in the environment of 
relaxed regulatory system focused on e-commerce industry. 
Research method of this thesis is multi-case study combined with grounded 
theory. Research objects include Alibaba, Jindong, JUMEI, and Dangdang. The 
proposition is eventually achieved by second-hand data collected through multiple 
sources and three-level coding, with grounded theory as its research method and 
theoretical sampling and constant comparison as its principles.  
The main conclusion of this thesis is as follows. (1)relaxed regulatory system 
environment has the characteristics of incomplete system design, hard supervision, 
weak penality and tough guidance. In that way it gives corporations more 
discretion, and corporations could adopt different accountability systems. In return, 
corporations can also mould the regulatory system environment through different 
corporate accountabilities since they will make effects on industry norms and even 
the law construction of this field. (2)Corporate accountabilities can be divided into 
three types-avoidant accountability with profit maximization as its principle, 
interleaved accountability with self-protection as its principle, and balanced 
accountability with mutual benefits as its principle.(3) The presentation of 
















accountability strategies and accountability results. Accountability standard is 
influenced by regulatory system environment and self-pursuit. Accountability 
performances can be classified from low to high as evasive unaccountability, 
veiled unaccountability, compliant accountability, relational accountability, and 
mutualistic accountability. And accountability result is made up of two 
parts-self-interest effect and spillover effect. 
This research focuses on corporate accountability in relaxed regulatory enviro
nment, main contributions are: firstly, explored the reaction mechanism between r
elaxed regulatory environment and corporation accountability; secondly, enriched 
the dimensions of corporate accountability; thirdly, paid more attention to disacco
untability and came up with practical advices for corporations.  
Key words: corporate accountability; the relaxed regulatory environment; 
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责任领域的研究持续呈现涌现状态，从企业社会责任（Bowen, 1953[3]; Carroll, 
1979[4]等）、企业社会回应（Wartick&Cochran, 1985[5]; Frederick, 1994[6]等），再
到后来的企业社会绩效（Swanson, 1995[7]; Rowley, 2000[8]等）、企业公民概念
（Matten, 2005[9]; Waddock, 2004[10]等），并没有形成统一明确的理论，而是各
自存在研究重点。企业社会责任概念倾向于阐述企业应当承担怎样的责任，
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